Answering WHY
based on data

Answering the most often WHY question on

daily business, from sales, marketing, finance
to operations

This is summary of Datanest Analytics Catalog, for more explanation & catalog,
you can contact us at hello@datanest.io



THU NGO

Trang dién t& Huéng nghiép 4.0 (huongnghiep40.vn) ra dsi véi muc dich gép phan vao céng cudc dinh huéng nghé nghiép cho
cac ban hoc sinh THPT va sinh vién Viét Nam, trong béi canh cudc Cach mang céng nghiép 4.0 da va dang bung né manh mé hon
bao gi& hét. Bang viéc cung cap nhiing théng tin da chiéu, thiét thuc va bé ich vé cac nganh nghé cé sic néng va tiém nang phat
trién bén viing trong tuong lai dai han théng qua cac tin tic tédng hgp cling nhitng géc nhin sau réng cda cac chuyén gia uy tin &
nhiéu linh vuc nhu hudng nghiép, khéi nghiép, gido duc, cdng nghé théng tin, kinh té, x& hdi, tai chinh ngéan hang...,

trang dién t huongnghiep40.vn dugc ky vong s& mang dén nhiing kién thic nén tang hitu ich vé cac nganh nghé trong xa hdi
cling nhu thi truéng nhén luc

Viét Nam va thé gigi.

Trang dién tir huongnghiep40.vn cam két dugc xay dung va phét trién véi muc dich hoan toan phi Igi nhuan. Tat ca cac bai viét va
ebook dugc téng hgp, dang tai va

chia sé tai day déu c6 thé xem va tai vé mién phi, véi muc dich gép thém nhiing co hdi lam giau kién thic cho tat cad moi ngudsi.
Chac ban doc ¢6 dugc nhiing théng tin bd ich va dinh hudng nghé nghiép dang dan cho tuong lai.

Tréan trong,

Ban bién tdp website huongnghiep40.vn

huongnghiep40.vn

Current state of data
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On a daily basis, companies are collecting massive
amounts of data. These data are mostly being kept

in Silos based on the technology being used.

Most of this data is underutilized and only being

stored for monitoring.

Reactive action instead of proactive.



Solution ?

How to leverage discovery analytics?

hafand

Bridging Data silos

To compare and query all your data sources

Solving business cases

Using the power of Al & Machine Learning

Providing with actionable insights

To increase performance & profitability




Datanest Solutions Introducing C@Datanest
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- Data-Science as a Service -




Datanest Data Science Stage

How to automate
DIFFICULTY

What will happen

Ste ps o n Why it is happening Semantic

Data SCie n Ce? S Predictive

Diagnostic

Descriptive




Level 2

How to Answer WHY? Why Our Customer
a®o Leaves Us?

@@@



How to reduce my churn rate?

We accidentally change the
approach
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“Why Customers Leave Us ?”

Satisfaction level is
e changing

Feb - Mar

Mar - Apr

This is just sample, currently we have 9 hypothesis for “Why Customer Leave us?”

How to reduce my churn rate?

Some customer pattern
not come back
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“Why Customers Leave Us ?”

m

We don’t know who
they are?
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This is just sample, currently we have 9 hypothesis for “Why Customer Leave us?”



SENERE How to optimize my strategy ?

measurement

a Some drop off to Non efficient

Why Our Strategy
Doesn’t Work?

This is just sample, currently we have 7 hypothesis for “Why Our Strategy Doesn’t Work?”




How to optimize my strategy ? Level 2

Some customer pattern Wrong product and
not come back wrong segmentation
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Why our profit
Decreases?
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This is just sample, currently we have 7 hypothesis for “Why Our Strategy Doesn’t Work?”



How to optimize my profit ? “Why Our Profit Decrease ?” How to optimize my profit ? “Why Our Profit Decrease ?”

item

Q Command Trends e Move to less profitable We can’t catch customer ° Come from expensive
movement

Channel
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This is just sample, currently we have 9 hypothesis for “Why Our Profit Decrease” This is just sample, currently we have 9 hypothesis for “Why Our Profit Decrease”
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