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Trang dién t&r Hudng nghiép 4.0 (huongnghiep40.vn) ra dai véi muc dich gép phén vao céng cudc dinh huéng nghé nghiép cho
céc ban hoc sinh THPT va sinh vién Viét Nam, trong béi canh cudc Cach mang céng nghiép 4.0 da va dang bung né manh mé hon
bao gi& hét. Bang viéc cung cap nhiing théng tin da chiéu, thiét thuc va bé ich vé cac nganh nghé cé sic néng va tiém nang phat
trién bén viing trong tuong lai dai han théng qua céac tin tic tdng hgp cung nhiing géc nhin sdu réng cla cac chuyén gia uy tin &
nhiéu linh vuc nhu hudng nghiép, khéi nghiép, gido duc, cdng nghé théng tin, kinh té, x& hi, tai chinh ngéan hang...,

trang dién t huongnghiep40.vn dugc ky vong s& mang dén nhiing kién thic nén tang hitu ich vé cac nganh nghé trong xa hdi
cling nhu thij trudng nhan lyc

Viét Nam va thé giéi.

Trang dién tir huongnghiep40.vn cam két dugc xay dung va phét trién véi muc dich hoan toan phi Igi nhuan. Tat ca cac bai viét va
ebook dugc téng hop, dang tai va

chia sé tai day déu c6 thé xem va tai vé mién phi, véi muc dich gép thém nhiing co hdi lam giau kién thic cho tat cd moi ngudi.
Chac ban doc ¢6 dugc nhiing théng tin bd ich va dinh hudng nghé nghiép dang dan cho tuong lai.

Trén trong,

Ban bién tdp website huongnghiep40.vn

huongnghiep40.vn
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Customer Churn

Business Case #1



Business Problem Statement Define Data - Unit Analysis

How to predict customer that more
likely to churn so we can prioritize Customer
our retention efforts?

\. AN
Define Data - Variable Define Data - Label
Customer ID, Recency, Frequency and Customer Churn
Monetary




Action Success Criteria

retention team can focus their
resources on the customers most
at risk and offer them incentives
to remain loyal

Minimize customer that defect to the
competitor
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Step 7

Threshold

Below certain customer churn value
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Direct Marketing

Business Case #2



Business Problem Statement Define Data - Unit Analysis

How to choose the right prospects
so the cost can be optimized to Prospects
convert prospects into customers?

\. A\
Define Data - Variable Define Data - Label
Prospects ID, Prospect Profile (Age, Buy or not buy

Gender, Location, Job etc), External data
(Income per capita, Weather)




Action Success Criteria

Offering marketing material Customer purchase rate improved
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Step 7

Threshold

Probability to purchase on certain
percent
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Customer Segmentation



Business Problem Statement Define Data - Unit Analysis

What is the characteristics of our

Customer ID
customer?
\. AN
Define Data - Variable Define Data - Label
Frequency, Recency, Monetary No-label (Unsupervised)




Action Success Criteria

To subset customer for better Get interpretable customer
promotion targeting archetype
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Product Bundling



Business Problem Statement Define Data - Unit Analysis

What kind of product that Customer

might to buy ? Ascendant-Descendant pair
\. AN
Define Data - Variable Define Data - Label
Product pair, Order ID, Frequency No-label (Unsupervised)




Action

Offer Product Recommendation
to Customer if lift score below
certain number

Step 7

Threshold

Lift score below certain number

Success Criteria

Customer buy the offered product
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Measure Customers Feedback
(Sentiment Analysis)



Business Problem Statement Define Data - Unit Analysis

How to measure customers

feedback? Comment
\ A \.
Define Data - Variable Define Data - Label
Restaurant, Customer Profile (ID, Sex, Customer Feedback Score (Positive,
Age, Country) Customer Origin (Local, Netral, Negative)

Abroad, Both), Date, Comment




Action Success Criteria

If restaurant rating or customer
feedback score goes below
certain number, send notification

Improve restaurant reputation and
sales
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Step 7

Threshold

Highest Sentiment Score




